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Battle over vaping 
legislation begins 
at state Capitol 
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BY JULIA SHUMWAY

jshumway@azcapitoltimes.com

A legislative fight over youth vaping kicked off 
November 19 in the Capitol rose garden, where two state 
senators announced bills aimed at keeping electronic 
smoking devices out of children’s hands while sign-toting, 
vapor blowing protestors circled their press conference. 

Sen. Heather Carter, R-Cave Creek, plans to intro-
duce a bill next year that would de�ne vaping products 
as tobacco, raise the age to buy vaping products to 21 
from 18 and require any business that sells traditional 
tobacco products or vaping products to hold a tobacco 
retail license. It’s similar to legislation she tried to pass last 
session that failed in the House a�er her seatmate, Rep. 
John Allen, introduced a competing bill backed by the 
vaping industry. 

“As we experienced last session, we need to be wary 
of ‘Big Tobacco,’ and their apprentices, ‘Big Vape,’” Carter 
said.

Carter said she also intends to leave room for cities to 
pass additional restrictions, such as zoning regulations or 

the city of Tucson’s longstanding fee on tobacco retailers. 
�e vaping industry sought legislation preventing local 
regulations. 

“We know that preemption is a very big goal of tobacco 
and the vaping industry, but we see the real need for a 
rapid response from our cities on the issue,” Carter said. 

Under the voter-approved 2006 Smoke Free Arizona 
Act, people can’t smoke traditional cigarettes in work-
places or public areas including airports, banks and 
restaurants. �e law doesn’t apply to electronic cigarettes. 

With protesters representing “vape shops” standing by, Sen. Heather Carter, R-Cave Creek, explains why she wants to regulate vaping 
products the same as tobacco.

Campaign finance websites still broken as election 2020 nears 
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BY ANDREW NICLA

anicla@azcapitoltime.com

The 2020 election is a year away and 
the state’s campaign �nance websites are 
broken. 

See �e Money – a website that pres-
ents data visually – has never worked 
properly, and the state’s campaign-�nance 
database has had its own set of problems 
since the 2018 election, and the Secretary 
of State’s O�ce is now approaching a cru-
cial deadline. Come January, candidates 
from throughout the state will be filing 
their first financial reports for the 2020 
campaign cycle and the public will want to 
follow the money.

See The Money was a pet project of 
former Secretary of State Michele Reagan, 
and now  Secretary of State Katie Hobbs 
is in charge of managing and marketing it, 
and more immediately, trying to �x it. 

“It doesn’t work, and we want it to 
work,” Hobbs said. Her staff has spent 
the past year focused on improving the 
reporting side, making sure the infor-
mation going into the system through 
Beacon, the new reporting portal, works 
with the website’s framework and accu-
rately displays that information in a simple 
and intuitive way.

Hobbs said by election time, things will 
change.

“Our obligation is to house campaign 
�nance reports and the goal of my admin-
istration is transparency to the public and 
that’s the biggest reason for campaign 
�nance reporting,” Hobbs said. She said it’s 
crucial for the public to have access to that 

information, but what limits them, is their 
role in all of this – her office is a filing 
agency, not an enforcement agency.

“People think we dig through campaign 
finance reports and find problems – we 
don’t,” Hobbs said. “�e reason complaints 
are made and campaign finance reports 
are found is because the public looks at 
those reports and they report problems to 
us. We rely on that.”

But Hobbs said it needs to be a “func-

tional tool” for that to happen, and it’s not 
there yet. Complaints come mostly from 
campaign sta�, lobbyists, or anyone else 
involved in politics.

�ey say it doesn’t display data in a way 
that is easy to understand. Overlooked 
campaign �nance reporting loopholes and 
�aws have led to misleading or confusing 
figures, confusing and infuriating even 
to the most seasoned political operative. 
If they can’t understand it, they say, how 

is the public, who was initially the target 
demographic, supposed to?

One of them, Arizona Advocacy 
Deputy Director Morgan Dick, said she 
and her colleagues can’t remember the last 
time they used the website because they’ve 
had so many issues with it. Most of Dick’s 
job deals with digging through campaign 
�nance reports, which can be tedious.

Secretary of State Katie Hobbs in her office. Hobbs said problems with the state’s campaign-finance websites will be fixed by the 2020 election.

Continued on page 7

Continued on page 5
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�e idea and initial promise of See �e 
Money was a godsend, she said, and it 
would have made her job easier. It was a 
great idea, Dick said, but it just wasn’t exe-
cuted right.

“We often saw things were not con-
gruent with what the campaign finance 
report said,” Dick said. “�ese data charts 
that you can export, they just didn’t accu-
rately display the kind of spending we were 
seeing in the campaign �nance side of the 
reporting.”

It’s so unreliable that Dick and her 
coworkers have to use third party sites like 
Follow �e Money, hosted by the National 
Institute on Money in State Politics, which 
she said is generally more accurate but still 
has its issues. With the way things are now, 
it’s almost always easier, and more accurate, 
to go to the original documents, copy and 
paste them into a spreadsheet and do their 
own analysis, Dick said.

For a long time, because of issues with 
transferring what’s reported, it’s been gar-
bage in, garbage out. �ose issues have been 
chipped away through years and hundreds 
of thousands of dollars. 

“When you had the old campaign-fi-
nance system and See �e Money was put 
in place, they didn’t necessarily talk to each 
other the right way,” Hobbs said.

She said there hasn’t been any statutory 
changes in what or how this information is 
reported, rather the way that the informa-
tion is transferred and presented has.

What remains is an accessibility issue: 
people completely new to the system o�en 
don’t know what they’re looking at or what 
to look for. Now the office is working to 
better display the information and ensure 
that what’s being displayed is as accurate as 
they can assure it is.

Once that’s fully fixed and the website 
is made more accessible, it will be useful, 
Hobbs said, but it will never live up to 
the original vision. What was originally 
proposed was a place for every campaign 
�nance report in the entire state, including 

local jurisdictions. 
However, that dream never materialized 

because Hobbs nor her staff can compel 
other jurisdictions to participate and, 
Hobbs said, there’s no political will in the 
Legislature to do that. Even if there was 
interest, the system isn’t equipped to deliver.

If that did happen, Hobbs and others 
feared people would be charged to use that 
system. Change has been slow and hard 
to accomplish, Hobbs said, because her 
administration was a victim of circum-
stance – she walked into a project

The website was one of Reagan’s 2014 
campaign promises: making it easier for 
people to see where candidates get their 
campaign money. Over $1 million has been 
spent to build the site and make it accessible 
for most people, but it still has issues.

Five years later, the website is still being 
tweaked.

Under Reagan, the office spent hun-
dreds of thousands of dollars on the project, 
hiring a contractor that didn’t finish and 
forcing it in-house in 2016. Reagan, her 
staff and the contractors she employed 
hailed the website as a success with minor 
issues.

Together, Reagan and Hobbs have spent 
more than $1 million on the project.

One of the original developers for See 
The Money, Al Kawazi, said the larger 
problem has always been how the data 
is received. Kawazi said he and the other 
developers did their job.

“�e problem is that the data is only as 
good as the data that’s coming in,” Kawazi 
said. “So if somebody puts in data that is 
wrong or they misallocated funds where 
they should have gone to as an expense, 
they put it as income, or whatever the 
reason may be – you can easily see that in 
the visualizations.”

Another problem, Kawazi said, was 
categorizing names and grouping con-
tributions from the same person or not 
for people with similar names. Some-
times, when filing, mistakes can happen; 
someone misspells their name, changes a 
number in their address or even puts down 
their second home and not their primary 
address. Whatever the case, Kawazi said 
inconsistencies in data make it more dif-
ficult for developers or their algorithms 
to reasonably group entries from people 
or organizations and to assume they are 
identical.

Kawazi and company were experi-
menting with machine learning, a form 
of arti�cial intelligence, and beginning to 

aggregate people by jobs, addresses and 
other information they gave. Compiling 
that accurately became hard at times 
because some people clearly, intentionally 
misreported their name or address consis-
tently, knowing the information would be 
public and fearing people would send them 
letters or show up at their house, Kawazi 
said.

Kawazi said that flaws aside, the state 
has one of the most organized systems 
for presenting this data, but the problem 
remains that the data is dirty.

When Reagan �rst was elected, she had 
hoped to complete the website during or 
before June 2016, but she ended up being 
late, over budget and needed more money.

To help foot the $462,000 bill to develop 
a new campaign �nance website to replace 
the other project that failed to launch, 
Reagan asked the Citizen’s Clean Election 
Commission to pay $200,000, and $50,000 
each year for maintenance.

Director of the Citizens Clean Elections 
Commission Tom Collins said he’s not sure 
where exactly that money spent was put 
toward, if it was worth it and he’s not con-
�dent that it’s “up to snu�.” Collins o�en 
hears complaints from members of the 
public about the site and about how infor-
mation can be misreported o�en enough 
to warrant double checking the original 
documents, confusion over the de�nition 
of a particular vendor, not distinguishing 
between di�erent types of transactions and 
just a general lack of explanation for what 
exactly people are looking at.

At the end of the day, it’s not reliable, 
Collins said, adding that it doesn’t achieve 
the goals that the commission consid-
ered when it decided to make the service 
agreement. Collins understands that web-
site development is hard work and said he 
isn’t criticizing Hobbs personally, rather he 
wants to make sure this project lives up to 
its full potential.

“If See The Money does not provide 
voters information they can use, grab 
on-the-go and use, without having to 
double check the campaign �nance data-
base, what did our $200,000 buy in the �rst 
place?” Collins said. 

Campaign finance
Continued from page 4

Former Secretary of State Michele Reagan at her inauguration in 2015. Reagan promised during 
her 2014 campaign to make it easier for people to see where candidates get their campaign money. 
Over $1 million has been spent to build a campaign-finance website and make it accessible for most 
people, but it doesn’t work. 
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Group offers to help defend state vs. Planned Parenthood suit 
BY HOWARD FISCHER

Capitol Media Services

An organization that counsels women not to terminate 
their pregnancies wants the right to help Attorney General 
Mark Brnovich fend o� legal challenges by Planned Parent-
hood to Arizona’s abortion laws.

Attorneys for the Choices Pregnancy Center contend the 
organization has “unique interests to defend and information 
to supply’’ in the legal �ght between Planned Parenthood 
and the state.

Specifically, attorney Kevin Theriot told U.S. District 
Court Judge Jennifer Zipps that the organization is con-
cerned that Planned Parenthood seeks to void a state law that 
requires a woman to wait 24 hours between her �rst visit to a 
doctor and actually getting an abortion.

“If plainti�s prevail, many women will no longer learn – 
with at least 24 hours to act on that knowledge – the private 
agencies and services like Choices are available to assist,’’ he 
wrote. “Nor will they learn of Arizona’s list of agencies that 
o�er alternatives to abortions, on which list Choices is spe-
ci�cally included.’’

But Catalina Vergara, representing Planned Parenthood, 
is asking the judge to reject allowing Choices to intervene 
in the case. She said it has no legitimate interest in the laws 
regulating abortions as it is not a medical provider a�ected 
by those statutes.

“CPC moves to intervene in this case not to protect any 
concrete interests of its own, but to advocate for restricting 
the options of Arizonans seeking access to safe, legal abor-
tion,’’ she wrote. “It has no more of a stake in this litigation 
than any other Arizonan who opposes women’s reproductive 
rights.’’

Choice’s own legal �lings acknowledge its aim is to deter 
women from terminating their pregnancy by preserving the 
existing laws.

“If plainti�s succeed, more women will abort without all 
the information necessary to make a fully informed deci-
sion,’’ Theriot said. “This will cause more women to later 
come to regret their choice to abort and struggle with grief 
more anguished and sorrow more profound when they learn, 
only a�er the event, what they once did not know about the 
implications of their decision and the options that had been 
available to them.’’

And there’s something else.
Theriot also told Zipps that Choices has a financial 

interest in the outcome of the case. He said if it has to devote 
more dollars to helping women with post-abortion regret it 
will have less money to reach out to pregnant women consid-
ering abortion in hopes of convincing them otherwise.

At stake is how many entities Planned Parenthood will 
have to battle in its lawsuit claiming that some provisions of 
existing abortion laws are unconstitutional.

One is the rule that requires patients to visit clinics in 
person twice, at least 24 hours apart, to receive certain 
state-mandated counseling before proceeding with abortion.

Planned Parenthood also is challenging statutes and rules 
that now prohibit anyone other than a licensed physician 
from providing abortions. �at bars the use of nurse prac-
titioners who are more available in rural areas than abor-
tion-trained doctors.

And it also contests prohibitions on the use of telemed-
icine. Arizona law allows medical advice to be given and 
prescriptions to be written, after a video conference with 
patients, with the lone exception being when an abortion is 
involved. 




